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1. Admixer ecosystem of complimentary SaaS solutions

ADVERTISERS PUBLISHERS NETWORKS and MEDIA HOLDINGS
.DSP A feature-rich self-service RTB _ fCapabIe AdServer
platform with access to large- .Publisher ord|rgjventor(;/ = Network
scale inventory sources ana demanad & .
management @ All-in-one tech stack for
Ad Network Owners and
AD AGENCIES PUBLISHERS Media HOIdingS

Gateway to Admixer

Agency Tech Stack csp ) ok for Web Combines all other
' (=)

. Admixer products in one
Optimal stack for effective Publishers, App Developers

platform
programmatic buying and Ad Networks
ADVERTISERS ADVERTISERS PUBLISHERS
DMP  Built-in data .Creatives Player.Best
management
©|°“| tool for audience _ HTMLS Video\Audi
o U= collection, Creative management .I eo u.|o
° o Y - platform (CMP) with player with effective
e o o segmentation J _ . . ot
e o o and activation AdServing inventory monetization



2. Global coverage for Admixer.Network
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Admixer.Network Own networks based on Q Data centers
solution customers the solution
USA * Asia * Georgia * Kazakhstan US — West Coast, East Coast
Europe *  MENA *  Moldova * Belarus Europe
Singapore

LATAM *  Ukraine



3. Admixer.Network is best for:

Media owners: Media Houses & large digital Publishers

jlé" Increase revenue with up-to-date inventory & data management tools

Ad networks

Boost your business with an all-in-one solution for supply &
demand management. Get full financial control

Display | Mobile | Video | Native | DOOH

App developers

Manage in-app supply and all types of demand connected through a
single interface via Admixer SDK

Harmonize digital assets and increase your profit!



Il. HOW
ADMIXER.NETWORK

WORKS
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Supply and Demand
Admixer.SSP Demand
Admixer.SSP Supply
Connection Types

Formats, Auction Types & Price

Models



1. Supply and Demand sources

[Custom DMP
SUPPLY SIDE m | DEMAND SIDE
[Admixer.DMP >

PRy Wl —.Network— .
[MOb'Ie LA SDK f—[Trade Desk)—[AgencyH Advertiserj
JS I tory Pack
m i gy Waterfall Network External

campaigns campaigns
Header -_— —
O Package2 ®
Bidding
Programmatic

>

(Doon $——— V:ST

Header Bidding DSP J

' VideolAudio player (Admixer or other)



2. Increase variety of demand sources with Admixer Demand

( Custom DMP »

SUPPLY SIDE m
[Admixer.DMP >

( Mobile APP}\S/';‘% —.Network—

JS Inventory Packages
Tag Package1
Header — —
® Package2 ®
Bidding

| DEMAND SIDE

Trade‘DeskHAgencyH Advertiser]

Network External
campaigns campaigns

Programmatic

(DooH $——— V:T

’ VideolAudio player (Admixer or other)

oRTB DSP

—{ Header Bidding DSP J

Admixer.SSP

Admixer.DSP




3. Broaden inventory offering with Admixer.SSP Supply

[Custom DMP +

SUPPLY SIDE

(Admixer.DMP L 2

( Mobile APP}ZQ%
(sterp——
-

ag

o —
Bidding

(v $——— f

(Doon y———
>
=

’ VideolAudio player (Admixer or other)

—.Network—

Inventory Packages

Package1

o Package2

Audience

® ——

Waterfall

\.

|  DEMAND SIDE

Trade. Desk)—[Agench—( AdvertiserJ

Network External
campaigns campaigns

Programmatic

oRTB DSP

—{ Header Bidding DSP J

—{ Admixer.SSP ]

;{ Admixer.DSP]




4. Connection types

Demand
Partners

Direct creatives
upload

|

JS/VAST tags

|

oRTB

|

‘%

HB

|

Network

JS/VAST tags

HB

|

SDK

|

:|I.—...

O

il
Supply

Partners



5. Formats, Auction Types & Price Models

E Auction types

|| * Ist price auction

* 2nd price auction

Video & Audio CTV

' — Price models
()’ = By
.. = |HS  CPM
Desktop Rich Media & WOW Mobile * CPC
(Web & App) * CPCV (Cost per completed view)

* vCPM (Viewable cost per mille)

Ad, ‘ Ad
T

DOOH Native




1. Products — structure & use
| . SU PPLY 2. Interfaces for supply side
IANAGEMENT 3. Solution for Mobile Apps
\ 4. Supply from Admixer.SSP




Supply management

Regardless of your inventory

type — O&O or 3rd party —
Admixer.Network platform allows you to
manage it effectively, creating a clear
structure for maximum monetization.

 Mobile APP}\QS%\

JS

Tag

Header

Bidding

VAST

2

Admixer
.Network

VAST

1



1. Products. Structure & Use

Segment inventory with different attributes and set the price to achieve maximum flexibility and yield.
Group Products on thematic (e.g., “News, “Sport”), price (“Premium”), geo, ad format, etc.

] - —]
= ﬁ]
/ Site 1 Ad unit 1 \ & e

Publisher 1 Product 1

Campaign 2
a2
App 1 \, =

I Campaign 3

3 Ad unit 3

Publisher 2 \ ﬁ/ L. r—

Site 2 Ad unit 4




Why do you need Products?

* To offer relevant inventory
to targeted audience

* To sell premium supply
at a higher price

* To create direct placement
for featured inventory from
one publisher

* To pass parts of the inventory
for monetization to Admixer.SSP

and grab worldwide demand

* To divide public and private products

How advertisers see Network
Products in their Ul

Filter Mar cetplace

Purchase Type

Auction Type

74.00 &M

33m
\
Environment

Sparch..

3800 ADOK 27 4.2M
wentory Price, | Requests Inventory P 3

UAM
80K ) 1.5M
Unigue us =

For every Product, Network manager
sets the price, auction type, and price
model

Product includes: e Chosen inventory ¢ Targeting ¢ Price model e Ad formats e Price




2. Interfaces for Supply

* Track statistics: requests, impressions,
viewable impressions, clicks, CTR,
revenue, fill rate

* Upload ad units’ tags

* Set Bid floors, Selling rules

* Add any external monetization
source in addition to your Network

(if needed), adjust different
priorities for each source

If required, the Full Ad
publisher to run direct

>*

YourNetwork | NetworkPublisher

&

SOKMEDIATIONAPP PAYOLUTS

| 3978/9.25% | 12/181 | 220,07

T

Je

| 560 | sace |Sesss

| .‘I SlEl?.BG

Serving platform can be created for a particular
ad campaigns.

Please find full details about Admixer.Publisher solution at

admixer.net/publisher



https://admixer.net/publisher

3. Solution for Mobile Apps

Use Admixer SDK to manage inventory and
connect all types of demand

Chartboost @/ADCOLONY INMOBI
* direct ad campaigns (JS/VAST tags,
direct creatives upload)
*  programmatic DSPs (.

. @ ironSource Google AdMob
*  Admixer.SSP demand

* direct ad campaigns (JS/VAST tags,
direct creatives upload)

mopub” (+)

* mediations with partner SDKs APPODEAL




4. Supply from Admixer.SSP

Increase your supply with Admixer.SSP premium inventory

verizon’
FRESWHESL media

A COMCAST COMPANY

E ironSource

Fyber S Livelntent

Connect. Freely.

7

’ Gdtelligent Google Ad Exchange (AdX).

PREMIUM
Bl xiaom FORMATS W PubMatic
GLOBAL Display, vidleo, natw’ye, .
dclilymoiion @ INVENTORY mobile, rich media @’|m

80+ TOP SSPs ALL DIRECT
and Ad Networks AD

FORMATS SUPPLY Lkao

500+ sites | . LIKE.

Y telaria EARGC

acuity®  “OpenX.

Direct and priority access
to TOP publishers
of Admixer Networks

W) )
C [ mertu e

TabO0la mg‘la @/ ADCOLONY D ADVIEW H smar + UNRULY

@ media.net PulsePoint |» vidoomy smaato’




Demand Management
IV. DEMAND

Network™ TradeDesk for Advertisers

Programmatic Demand from Admixer.SSP

MANAGEMENT

W DN R

External DSPs




1. Demand Management

Combine all possible types of

. - Trade Desk Agency Advertiser
demand to increase competition and H H J

Waterfall Network External
campaigns campaigns

boost your revenue.

Admixer | —
.Network

S oRTB DSP
Programmatic

¢ Header Bidding DSP |

Admixer.SSP

Admixer.DSP




2. Network TradeDesk

Provide your Advertisers and Agencies with
an easy-to-use self-served platform for
campaigns creation and management

TradeDask @test
* YourNetwork | .TradeDesk B8

CiLA OLA BANMER PROFILE

Open Auction (RTB)

ReachyLnique users | ks/CTH
24 i 2263

Advertiser campaigns bid each impression,
determined by the value of the impression 3 s .
(CPM)

Private Marketplace

High valued Publishers delegate parts of
their ad inventory to a select a buyer or a
group of buyers through a Private Product




Network TradeDesk Features

Precise targeting

Targeting

Onboard 1st & 3rd

(%) Connaction Type & Carrier beta
| Operation System
-] Environment
| Browser

= Screen resclution

: . Day,/Time

w7 Audience groups

A DME < party data

,=:a\| Category
Domain and LRL
T Goo < Including LOCATION
oH Geo < .
) targeting

= IP

| Device

DMP module

Use custom DMP for accurate
demographic and social
targeting

70+ templates

of WOW-formats

Engage users with NON-standard
creatives. See examples here.

Bid Details

Built-in budget calculator

Calculate price based on auction bid or
actual spend considering markups

Show calculation >

© Inventory Bid Inventory Bid 4.50 USD

4.5

Inventory Price 4.00 CPM, USD

Inventory Fee M|

DMP Cost 0.00 USD

Profile Bid

5.05

nventory Bid is a value that is sent to the

Creative Cost 0.00 USD

Creative Fee EI
Profile Fee |:| PM |

auction. Profile Bid is a sum that
Advertiser pays per 1000 impressions Profile Bid 5.05 CPM, USD



https://admixer.net/creatives/adgallery

3. Programmatic Demand from Admixer.SSP

Easily connect additional monetizing sources to raise your income!

* Open your traffic for auction sales through Admixer.SSP which is connected to 80+
worldwide trusted DSPs

* Reveal premium demand from Google AdX for direct publishers

A Xandr Company

'BlD
AppNexus SWITCH adform

| y,
criteol. RTBHOUSE = %

Google Ad Exchange (AdX) .



4. Connect External DSPs in a few clicks

Profile settings

DSPs should provide bidder URL
OpenRTE Tech Settings
http A/
Header Bidding DSPs T
0 AlL | L 7]
Admixer.Network has already been integrated with o0 wah | X [Fegm ]
0 Available Banner Sizes elected Banner Sizes
® AppNeXUS 0 30050
0 12050
300=250
* AdForm o
*  SmartAdServer e
e Criteo w
o RTBHOUSe = F‘I;{;'P:ifl SECOND PRICE
hax Bid Fleer Currency
0 uso
ves | o | | .
Advertiser should use one of the mentioned S
platforms and have its Publisher/Seat ID.

Adding new partners can be negotiated.



Ul
Interfaces and roles

Reports

W DN R

Network Settings

IV. GENERAL
EATURES




1. Modern Interface & Diverse Statistical Dashboards

Manage all your publishers
and their inventory

Create and sell network *
inventory products
o
y

@)

All your customers

and campains in one section —— 5 05
P )

gy &
Real-time enduring reports

Detailed help
for each possible action

Customize your dashboard

©

& Jo

Quick monitor your revenue

Admixer.Network **

Revenue (USD) Profile’s summary
(CI_)\]\ AdNetwork @ Reach/Unique users @ Impres. / Viewability, % @ Clicks / CTR, % ® Spends / Revenue, USD
@ Today Yesterday 4 478,800 14 654,800/50 10850/0,07 51833,94/300007,08
131 945,76 “u 260 500,58 =
M — 5 M
® Week Average . o
289 951,53 T 2m ! == o
\ -
1000 K \ - -
. N T B o— 0. | N 4 2w
-
500 K
CTR per Week (%) m
OO Today o o
O+ i . Sop 03 Sep 05 Sep 07 Sop 09 Sop 11 Sop 13 Sep 15 Sep 17
131 945,76 260 500,58
Week Technology Cost
o Yesterday
131 945,76
@ Currant basic CPM @ Current video CPM
10,05 24,64

Control network costs

128,47



2. Interfaces and Roles

SUPPLY SIDE

Network
" Admin

Single account. Granted by
® Admixer and manages all

/—{ NET Publisher }

( Admixer.Publisher*

Publisher Admin

Access is granted by
Net Admin or Net
Manager

Managers

Access is granted by the
Publisher's Administrator.

Network inventory, clients,
settings and features

Managers

Unlimited number of accounts.
Access and permissions
are granted by the Network
Administrator

* Admixer.Publisher is a self-served ad server which Network
can offer additionally to publishers that need a tool to run their

own ad campaigns.

)

.—{ Advertiser

Agency
Trade Desk

Access is granted by the
Trading Desk Manager
(statistical account)

DEMAND SIDE

Trade Desk
Admin

Access is granted by
Net Admin or Net Man-
ager

Managers g

Access is granted by the
Trade Desk's Administrator

Network interfaces

Roles



Flexible access settings allow you to scale your
network of managers and clients

Select access
level

Choose what

ROLE ~

metrics to show

» .
» Wiite

Choose Advertisers

I CHOOSE ADVERTISERS w Clear al
PepsiCo Missan MNermiroff Publicis
Show Maore
Somy Aperol
\', The uzar will have acoeso to new acheartizers

\
(/.' Mawr achverticers are availzble

P Available Metrics

1) Select metrics that will be wisible to the manager.,

Dentsu Aegis

Total Madia Cost profit
rventory Price Inventory Fee
nventory Cost (Net) OMP Fae
TradeDesk Fae Creative Fee
CMP Cost (Net) Profile Fee
Creative Cost [Net) Profile CPA

y

Citroen Mok Feugeot

Irventony Cost
DMP Cast
B3 creative cost

Select available advertisers
for specific managers



3. Reports

Detailed real-time lifetime reports are available in

Network Dashboards and in Reports section

TOTAL NETWORK FILL
RATE ®

03.64%

86.25%

08 Sep

«—

Dashboard widgets
with TOP performers

TOP 5 PUBLISHERS 257

Today W

Requests Impressions
Aiten 1.2M 104% 62.9K -13%
Letras 155K 107% N.2K +98%
CliksGroup 537.4K 154% 109K +11%

Viewable
Impressions

62.9K -13%

Nn.2K +98%

109K «11%

Revenue, USD Fill Rate , % eCPM, USD
31471 -12% 5.45 -57% 5 0%
55.82 +98% 7214 -4% 5 0%
5458 +11% 2.03 -56% 5 0%

Campaly
CasilieDisaay

L 52535

1 Price el T el
Basic KPI's
Loy Ui B
Ll 1L

usR JED uzm
BUDGET
CESTREUTHN

0,76
Prafile's suarmany

s # L3801 T E s P T
4 LT ] LES

Choose metrics

45

Create Report

|

Dimensions

Cleer A

and dimensions

Advertiser Name = | | Advertiver Dspley Name | | AdveriserID | | Advertser State Campaign Keme = | | Campeign D
Camgain State » | | Campaign Distiibution Period | | Cameaign Distribution Type = | | ProfieMame = | | ProfieiD = | | ProfileState =
Profie Pencd Promie BUOGET LM TYRe | | CTeatve Name « | | Crestive |0 = | | Cfeaive SWBtE < | | CTESTME VaIIETOn STte < | | Prioemy x
Domalns < | | Country | | Region x | | Cfy | | Deviceype » | | Device Manufacturer | | Device Model | | 0S5 % | | O Wersion »
Ervirzrmment | BroaerTyse | | Comier | | ComnecbanType | | Display Azsahution » Maatn | Wesk Dy OF Wezk
Deie x| | Time

Matrics

v | cleara

Requesis | | Wor Bid LesiBid = | | Impressions x| | eCPM =CPM [Spercs) = | | Viewable kmpressions | | VTR
Viewaizie sCFM = | | Viewsble eCPM (Spencs) = | | Clices = | | £TR, % Viewesbi= TR 0| | =CRC | efFC(Spencs) « | Rmrmnue
Soends x Pafit Irweritony Cost = DMP Cast < Creative Cost inventory fee x Tecn Fee x DMP Fee = Craative Fee »

Profile Fee




4. Network Settings

Transparent billing
between parties

Corresponds to all
privacy regulations

\*/

your
brand

White label
options

Local settings:
time zone, currencies,
language, etc.

10

@

Dedicated account,
Customer Care team

Consultancy,
education,
implementation

Scalable &
deployed anywhere

x



V. OTHER

ADMIXER.NETWORK
MODULES

A A

Admixer.Publisher
Admixer.Creatives
Player.Best
Custom DMP
Admixer.DSP



1. Admixer.Publisher

One ad serving solution to fit all publishers' needs

INVENTORY MANAGEMENT
Unlimited number of inventory types
and ad units. Supports sites and
mobile apps

AD CAMPAIGNS
Run and monitor ad campaigns efficiency
with a library of different ad formats and
yield reports

SELLING RULES
Possibility to connect external demand
sources through Admixer SSP or add
your own

admixer.com/publisher/



https://admixer.com/publisher/

2. Admixer.Creatives

A creative management platforms that helps brands produce eye-catching
Rich Media ads within minutes

Information

MName Weight

[ | []z]z]«]s[e[7]s]2 ]t
Target URL Support hitps

[hetpus | [

Cube @ MANUAL

modern Ul templates

video type

Momoub

CONTENT WILL BE AVAILABLE
AFTER UPLOAD

[o | x o : 7= |

I UPLOAD | crooser R RGN OFRT
Top side

Video type

Creatives.admixer.com




3. Player.Best

NN

Ultimate HTML5 video/audio player with effective monetization

e supports HLS | Mp4 | Webm | Live PLAVED = T
Streaming | Audio * Tk ADMIXER

*  omni-channel

* allows you to set up your skins, player buttons,
and video settings

* offers video hosting

* supports Video Header bidding

* gives access to 80+ premium DSPs

improves constantly

=




4. Custom DMP

Raise effectiveness of your marketing with precise audience targeting

<LK«

Pre-built audience
segments

Use custom-built and specialized
branded audiences to enhance
marketing strategy, scale
advertising campaigns, and get
maximum results.

Own remarketing
audiences

Predictive algorithms

Custom-built audiences

¢ M
= j=
- | &>
|:(‘|:|

Own audiences with
15t party data

—

e

Ready to use in programmatic
buying platforms

Real-time billing and
reports



5. Admixer.DSP

A self-service platform to help advertisers effectively purchase audiences across all digital
media. Also available at White label mode (Agency Tech Stack)

MYRIADS OF SITES ALL FORMATS PREMIUM INVENTORY GLOBAL INVENTORY
Access to large-scale direct Publishers, Standard and animated display, Direct and priority access to TOP Extend your market globally
Ad Exchanges, video, native, mobile, expandable global publishers. Access to
SSPs and Ad Networks (HTMLS5) etc. Private Marketplace

TRUSTED WORLDWIDE

@ DoubleClick B PubMatic rubicon OUTFE:T?7 O Opera

PPPPPPP

2] xiaom W), Appsfiyer DeviceAtlas _4liveRamp



Why Admixer?

IN-HOUSE EXPERTISE
10+ years of software
development for ad market
12+ years operating in digital media

(D]
EhE

CUSTOMER FRIENDLY

Custom development

and implementation

9
o J=
- (@
Er l \D
6
COMPETITIVE PRICES

Most competitive rates
in the industry

Onboarding and ongoing
advice and support

St

EFFECTIVE COOPERATION

Legal entities in EU,
UK and CEE countries

STABLE TECHNOLOGY

Tech security and scalability
99,9% uptime



*&D!\N{IIXER

TECHNOLOGIES

WORK COMFORTABLY. EARN MORE

Irina Kostiuk

Business Development Executive

ikostyuk@admixer.net

+38063 733 57 83




